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THE #1 SOURCE OF NEWS & RESOURCES FOR CREDIT UNIONS

2027 MEDIA KIT

More news. More reasons to visit.
More opportunities to reach the decision-makers.



2027 
MEDIA KIT

$36 BILLION+
IN ANNUAL PURCHASING POWER

America’s federally insured credit 
unions spend more than $36 billion 
annually on operating expenses 
outside employee compensation 
and benefits — purchasing the 
technology, products, and services 
they need to compete, grow, and 
serve their members.

MARKETING

COMPLIANCE

CONSULTING

MEMBER EXPERIENCE

TECHNOLOGY

LENDING

PAYMENTS

SECURITY

When we launched The CU Daily, our mission was simple: publish the news 
credit union leaders need - every day. In just over 18 months, that commitment 
has driven more than 8,000 original news stories and resources, and a rapidly 
growing audience of decision-makers across the industry. 

For our advertising and solutions partners, that audience represents unmatched 
access to the people who influence and drive the future of credit unions.

Thank you for being part of our journey.

Frank J. Diekmann
Cooperator in Chief, 
The CU Daily

Source: NCUA Q1 2026 Call Report data; annualized non-interest expenses excluding employee compensation and benefits.

MESSAGE FROM 
THE PUBLISHER

Roy MacKinnon - Advertising Sales Director
Roy@TheCUDaily.comCONTACT 



MULTIPLE PLATFORMS. ONE MISSION.
Delivering the news, insights, and connections credit union leaders rely on — every day.

The CUDaily.com

The CUDaily Newsletter

Each morning the CU Daily publishes the most 
comprehensive daily newsletter in the credit 
union industry, with 15-18 fresh news items and 
links to the original reporting.

Featured on The CUDaily.com Every Day
THE LEAD A brand new, in-depth Lead Story on critical issues.

THE LATEST More than a dozen fresh items every day.

THE COMMUNITY Updates on how credit unions give back.

OPINIONS Provocative and insightful perspectives.

THE HR DEPARTMENT Personnel moves in credit unions and vendors.

THE CALENDAR Comprehensive meeting and event listings.

THE DAILY CAST Video interviews and deeper-dive conversations.

The CUDaily.com is the center of the credit union news 
universe and is updated throughout the day.

THECUDAILY.COM 2027 MEDIA KIT



OTHER PARTNERSHIP CHANNELS

The CU Daily Cast features longer interviews and deeper 
dive insights with numerous credit union leaders across 
a broad spectrum of initiatives and issues. Sponsorship 
opportunities are available.

THE DAILY CAST

The CU Daily’s Credit Union Store is the year-round trade 
show that never closes. A virtual booth gives you continuous 
visibility with credit union decision-makers 24/7, 365.

THE CREDIT UNION STORE

Cooperation in CU Nation is the CU Daily’s core partnership program. 
For our partners, we include coverage of news, announcements, 
meetings and more, including discounts on advertising.

COOPERATION IN CU NATION

The CU Daily hosts and co-hosts informative, impactful webinars on 
critical subjects, including partnership with solutions providers. We also 
offer unique sponsorship opportunities, including pre- and post-webinar 
video introductions and messages.

THE CU DAILY WEBINARS

THECUDAILY.COM 2027 MEDIA KIT

More ways to connect with credit union leaders and decision-makers.

DIFFERENT PLATFORMS. ONE POWERFUL CONNECTION.



PUT YOUR BRAND WHERE THEY’RE LOOKING
High-visibility advertising opportunities across The CU Daily’s website and daily newsletter.

MEDIUM RECTANGLE 300x250 High visibility

1

2

3

4

LEADERBOARD 728x90 Premium site placement

SKYSCRAPER 300x600 High-impact vertical

CENTER-OF-SITE LEADERBOARD 
2000x300 Premium center-site position

1

2

All website ads run across all 
pages on TheCUDaily.com

Your message appears under 
The CU Daily banner

Delivered to Credit Union 
leaders every morning

THECUDAILY.COM DAILY HEADLINES 
NEWSLETTER SPONSORED EMAIL

LEADERBOARD,  MEDIUM RECTANGLE,  
SKYSCRAPER, or  

CENTER-OF-SITE LEADERBOARD 
$5000/month

EMAIL UNDER  
THE CU DAILY BANNER 

$3000/send

COOPERATORS SAVE Discounted rates for 
Cooperation in CU Nation participants.

NEW VISIBILITY IN 2027
New for 2027, high-profile ‘Center of Site 

Leaderboards’ between all the news sections.

3

4

THECUDAILY.COM 2027 MEDIA KIT

LEADERBOARD $3000/week 
NEW   Leaderboard ads receive a FREE Medium 

Rectangle to ensure visibility, regardless of device.

MEDIUM RECTANGLE $2500/week

NEW   Leaderboard banners include a FREE Medium 
Rectangle in the same newsletter. No matter which channel 
the reader views the newsletter—mobile or desktop—your 
message and branding appear prominently and clearly.



MORE THAN AN AD.
A PARTNERSHIP.

Throughout the year, our reporting features 
the research, innovations, leadership, 
perspectives and solutions of our advertisers 
and sponsors—bringing valuable information 
to our readers while helping our partners 
become part of the industry conversation.

THECUDAILY.COM 2027 MEDIA KIT

The CU Daily believes the 
companies serving credit 
unions are an important part 
of the industry’s story. 

YOUR AD GETS YOU SEEN. 
YOUR STORY HELPS YOU
GET REMEMBERED.

The CU Market Review

As a special benefit to our advertisers and 
sponsors, the CU Daily has created a free,  
weekly overview of the market featuring:

TOP 10 STORIES OF THE WEEK

5 TRENDS WE’RE WATCHING

UPCOMING MEETINGS & EVENTS









THE MARKET KEEPS GROWING!
SHOULDN’T YOUR SHARE BE GROWING, TOO?

Credit unions continue to grow—creating more opportunity for the companies that serve them.

A POWERFUL INDUSTRY. 
A POWERFUL OPPORTUNITY.

145.8 MILLION
MEMBERS

$36.2 BILLION
IN ANNUAL PURCHASING POWER*

4.9% GROWTH
IN ASSETS IN THE PAST YEAR

Source: NCUA Quarterly Data Summary - 01 2026

MORE NEWS. MORE CONNECTIONS. MORE OPPORTUNITIES.
The trusted daily news source for credit union leaders and decision-makers. 
The partnership platform for the companies that serve them.

BE PART OF WHAT’S NEXT.
Reach the people leading America’s credit unions—and put your company 

at the center of the conversations shaping their future.

ROY MACKINNON
Advertising Sales Director  |  Roy@TheCUDaily.com

FRANK J. DIEKMANN
Publisher  |  Frank@TheCUDaily.com


